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January-September 

"Bed  Tax"  Collections 

Up  3  Percent 

Montana's  statewide  "bed  tax" 
collections  were  up  3%  for  the  first  nine 
months  of  1997,  according  to  the  latest 
report  from  the  Montana  Department  of 
Revenue.  The  revenue  agency  reports 
just  over  $8  million  in  bed  tax  funds 
collected  for  the  January  to  September 
1997  period  compared  with  $7.8 
million  during  this  time  span  in  1996. 

Gold  West  Country  led  the  state's 
six  tourism  regions  with  an  11  % 
increase  in  collections.  Butte  and 
Helena  topped  the  reporting 
communitys'  growth  list,  with  in- 
creases of  18%  and  7%,  respectively. 

Five  of  Montana's  six  tourism 
regions  reported  growth  in  collections 
for  the  first  nine  months  of  1997. 
Following  Gold  West's  lead  were 
Missouri  River  Country,  up  7%; 
Yellowstone,  up  4%;  Russell,  up  3%; 
and  Glacier  Country,  up  1%.  Custer 
Country  is  showang  a  4%  decline  from 
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1996,  but  the  state  revenue  agency 
reports  that  a  number  of  the  properties 
in  this  region  are  late  with  their  fiUngs. 

Five  of  Montana's  nine  reporting 
communities  showed  steady  or 
growing  bed  tax  collections  in  1997. 
In  addition  to  Butte  and  Helena, 
Whitefish  reported  4%  growth,  while 
Bozeman  and  Great  Falls  held  steady 
with  their  1996  performance.  Single- 
digit  percentage  declines  were  reported 


in  Billings,  Kalispell,  Missoula  and 
West  Yellowstone. 

Thirty-two  of  Montana's  56  coun- 
ties also  reported  bed  tax  collection 
increases.  Fourteen  of  these  counties 
showed  double-digit  percentage 
growth  during  1997.  They  were  led 
by  Sheridan  County  with  a  7 1  % 
increase  and  Teton  County  up  39%. 
The  12  other  counties  with  healthy 
collections  growth  were  Musselshell, 
up  38%;  Deer  Lodge,  up  37%; 
Roosevelt,  up  22%;  Blaine  and  Silver 
Bow,  up  18%;  Broadwater  and 
Granite,  up  17%;  Toole,  up  16%; 
Carbon  and  Fergus,  up  15%,  and 
Glacier  and  Ravalli,  up  10%. 


Montana's  1998-2002 
Strategic  Plan  for 
Travel  &  Tourism 

After  two  years  of  input,  discussions 
and  hard  work  by  hundreds  of 
Montanans  and  Montana  organiza- 
tions, the  state's  next  five-year 
strategic  plan  for  operating  a  healthy 
and  vital  tourism  industry  is  on  paper 
and  ready  for  implementation.  The 
strategic  plan  is  presented  in  a  22-page 
booklet  produced  by  the  University  of 
Montana's  Institute  for  Tourism  & 
Recreation  Research  (ITRR),  which 
also  facilitated  the  planning  process. 

The  booklet,  Montana's  1998-2002 
Strategic  Plan  For  Travel  &  Tourism, 
briefly  reviews  Montana  tourism's 
recent  history,  elements  of  the  state's 
first  strategic  plan  for  tourism  (1992- 
1997),  and  the  process  which  resulted 
in  the  new  plan.  The  1998-2002  plan 
is  presented  in  three  sections:  five 
themes  that  provide  the  plan's  focus;  a 
vision  statement  and  a  list  of  goals  and 
action  areas  designed  to  follow  the 
themes  presented.  The  plan's  five 
themes  are: 


Theme  1:  Encourage  the  develop- 
ment of  sustamable  tourism  while 
maintaining  quality  of  life  and 
protecting  natural,  cultural  and 
recreational  resources. 
Theme  2:  Support  development  and 
maintenance  of  quality  infrastructure. 
Theme  3:  Secure  diversified  long- 
range  funding  sources  for  tourism 
development. 

Theme  4:  Extend  the  benefits  of 
tourism  throughout  Montana. 
Theme  5:  Strive  for  quality  visitor 
experience. 

In  the  action  phase  of  the  plan,  each 
theme  has  four  to  six  goals  attached  to 
it  with  as  many  as  16  action  areas 
identified  to  help  achieve  those  goals. 
During  the  month  of  February,  public 
and  private  agencies  and  organiza- 
tions will  be  submitting  a  list  of 
actions  they  will  be  involved  in  to 
move  the  new  plan  forward. 

For  more  information  about  the 
plan,  contact  Travel  Montana's  Clint 
Blackwood,  444-2654.  The  plan  will 
be  presented  as  part  of  the  1998 
Governor's  Conference  in  Kalispell, 
April  6-7,  and  copies  of  it  will  be 
available  there. 


U.S.Tourism 
A  $420  Billion  Industry 

A  recent  report  from  the  national 
Tourism  Works  For  America  Council 
reported  that  domestic  and  interna- 
tional tourism  is  a  $420  billion 
industry  in  the  U.S. 

The  December  1997  report  presented 
a  state-by-state  comparison  of  traveler 
expenditures  and  travel-generated 
employment.  In  the  national  rankings, 
Montana  was  43rd  in  expenditures  and 
42nd  in  employment.  On  a  regional 
basis,  Montana  was  second  to  Idaho  in 
visitor  expenditures,  but  it  led  the 
region  in  travel-generated  employment. 
Wyoming  was  third  in  the  region  for 
visitor  expenditures  and  second  m 
employment.  North  Dakota  and  South 
Dakota  followed  the  other  states  in  both 
categories. 

According  to  the  Council's  report, 
Montana's  domestic  and  international 
visitors  spent  $1.6  billion  during  their 
visits,  which  helped  support  26,000 
jobs.  These  figures  are  in  the  ballpark 
with  Montana's  ITRR  surveys,  which 
put  expenditures  at  about  $1.5  billion 
and  direct  employment  at  31,000  jobs. 


Montana  Film  Office 
Year  in  Review 

During  1997,  Travel  Montana's  Film 
Office  staff  helped  in  the  completion 
of  65  projects,  which  contributed  an 
estimated  $16  million  to  Montana's 
economy,  reports  Program  Manager 
Lonie  Stimac. 

In  addition  to  the  high  profile 
feature  films  that  shot  in  Montana  this 
year  (Redford's  The  Horse  Whisperer, 
Seagal's  The  Patriot,  Quaid's  Everything 
That  Rises,  and  three  others),  the  Film 
Office  assisted  with: 

■  21  T"V  commercials,  almost  one- 
third  being  for  passenger  vehicles 
(BMW,  Chevy  Yukon,  Ford,  Lincoln 
Mercury  and  Mercedes). 

■  19  still  shoots  for  print  ads,  calen- 
dars, catalogs  and  magazine  articles. 

■  10  television  shows  including 
programs  for  A&E,  Fx,  Home  & 
Garden  Network,  HBO  and  the 
Outdoor  Life  Channel. 

■  5  documentaries 

■  2  educational  videos 

■  1  music  video 

One  of  the  special  projects  for  the 
Film  Office  was  assisting  with  a 
Montana-made  "short"  aimed  at  the 
film  festival  circuit.  Entitled  "Every- 
day," this  film  was  produced,  directed 
and  staffed  by  Montana  State  Univer- 
sity graduates,  many  of  whom  re- 
turned to  Montana  from  their  film 
industry  jobs  elsewhere  to  work  on 
this  project.  The  "short"  was  shot  in 
Choteau  and  Conrad  under  the 


direction  of  Janelle  Ramaker  and 
Tracy  Allen  Davey.  Peggy  Gentry  of 
the  Great  Falls  CVB  also  provided 
assistance  to  the  project. 


24th  Annual 
Governor's  Conference 
Preparation  Continues 

Preparations  for  the  1998  Governor's 
Conference  on  Tourism  &  Recreation 
in  Kalispell,  April  6-7,  are  going  full 
steam  ahead.  A  postcard  reminder 
should  be  arriving  in  your  mail  during 
February.  That  will  be  followed  by  a 
conference  agenda  outline  and  regis- 
tration form. 

Some  of  the  conference's  featured 
speakers  and  topics  include  Dayton 
Duncan,  co-producer  of  the  1997  PBS 
documentary  on  Lewis  &  Clark, 
updates  on  Montana's  newest  and 
hottest  visitor  attractions,  effective 
marketing  tools,  trends,  issues  and 
much  more. 

Registration  is  $110  prior  to  March 
19,  $130  from  March  19  to  April  1, 
and  $150  afterwards.  For  information 
about  conference  sponsorships  or 
exhibiting,  contact  Roxanne  at  RMS 
Management  Services,  443-1160. 


Alternative  accessible  formats  of  this  document 
will  be  provided  to  disabled  persons  on  request. 


Tourism  Award 
Nominations  Sought 

The  deadline  for  submitting  nomina- 
tions for  the  1998  Tourism  Person  of 
the  Year  Award,  regional  recognitions 
and  the  Tourism  Community  of  the 
Year  Award  is  March  16.  Get  your 
nominations  and  supporting  documents 
into  the  TAC,  c/o  Travel  Montana. 

SUPERHOST 
Trainers  Sought 

Montana's  SUPERHOST  Program 
Manager  Jeri  Mae  Rowley  is  accepting 
applications  for  independent  contrac- 
tors to  conduct  SUPERHOST  training 
in  Missouri  River,  Russell,  Gold  West 
and  Glacier  countries.  For  informa- 
tion, contact  Jeri  at  her  new  number: 
406-756-3674 

Travel  Montana 
Calendar 

February 

10  Farm  &  Ranch  Workshop,  Clarion 
Inn,  Billings 

12  Farm  &  Ranch  Workshop,  Ruby's 
Reserve  Street  Inn,  Missoula 

20-22  Locations  '98  Trade  Show  (film 

industry),  Los  Angeles 
24        MTRI  Working  Group  Meeting,  Helena 
March 

5  VISIT  USA  Trade  Show,  Brussels 

7-12     ITB  Trade  Show,  Berlin 

1 1  MTRI  Directors  Meeting,  Helena 

13  VISIT  USA  Trade  Show,  Copenhagen 
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